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MPOAOIoz

H EAAnvikn 2tatiotikny Apxn (EASTAT), ota rmAaiola avaBaduions kat rmoloTikig BeATIwong Tou
OTATIOTIKOU EPYOU UE OKOTIO TNV £vapUovion Tou EBvikoU 2TATIOTIKOU 2ZUOTHUATOC TMPOC TA
avtiotolxa Alebvn kat Eupwraikd mpoTura Kat Tnv rnpooapuoyn OTIG UTTOXPEWOELSG TTOU TIPOKUTTTOUV
arro tnv Kouwvotikn NouoBeoia kat tn ouvepyaoia ue tn Eurostat, mpogBn otnv avabewpnon tou
Aeiktn Tiuwv MNapaywyou otn Biounxavia, ue veo £to¢ Baong to 2005=100,0.

O Aciktng Tiuwv lMNapaywyou otn Biounxavia avtikateotnoe tov uExpl kat to AekeupBpto 2004,
karaptifouevo aro v EXYE Aeiktn Tiuwv Xovopikng TeAikwv lNpoidvTwy, agou rponynbnke n
anapaitnTn evnUELWON TwV xpnotwv. H teAeutaia avabewpnon tou, ue Baon 1o £tog¢ 2005=100,0,
giXe WG MEOTUIO TN oUVBEOoN TwV oUVAAAQYWV-TIWANOCEWV TOU BIOUNXAVIKOU TOUEQ, YiA TO ETOG
2005, otnv oroia BacioTnKe O UMOAOYIOUOG TWV CUVTEAEOTWV OTABUIONG TWV ETTIUELOUG AYOPWY,
KAQOWV Kal TpoIOVTWV.

Me tnv avaBswpnon autn, O0To MAQioIo EPAPUOYNG TWV OXETIKWV KQVOVIOUWV TG Eupwraikng
Evwong, diatnpnénke n diakplon ¢ EWTEPIKNG Ayopag o€ XWPEG TNG Eupwlwvng Kal Xwpeg
EKTOG Eupwlwvne Kal katapTioTnkav avTioTolXol, EMUEPOUS OelKTEG. Eylve, eriong, epapuoyn tTwv
véwv otatioTikwv Ttaéivounoswv NACE Rev.2 kat CPA 2008 tn¢ EE (Eurostat).

2korog tou Aeiktn Tiuwv MNapaywyou otn Biounxavia eivat n uEtponon e unviaiag UeTaBoAng
TWV TIUWV TWV TEAIKWV Kal eVOIQUEOWVY BIOUNXAVIKWV TIPOIOVTWYV, TouU rapdyovtal otn Xwea uag
Kat dlatiBevtal oTnv eyxwpla Kat eEWTePIKN ayopa.

Motevouue 0Tt 0 veog deikTng Ba eival 1dlaitepa Xprolog o apUOdIoUG POPEIC TOU ONuUOoIoU
Kal IOIWTIKOU TOUEQA TNG Olkovouiag, KaBweg Kal o KABe vOolapEPOUEVO UEAETNTN NN XPNOTN
OTATIOTIKWV OEOOUEVWV.

H ENZTAT aioBdavetal Tnv UMOXPEWON VA EUXAPLIOTHOEL TIC ETIXEIPNOELG TTOU TPOBuua
ouvePYAOoTNKav Kal ouvexifouv va ouvepyadlovtal yla tnv rnapoxn Twv oTolxeiwv, ouuBdAAovTag,
OTO UETPO TOU TOUG avaAoyeil, otnv Eykalpn Kat Eykupn o1adoon Tng rnapayouevnG OTATIOTIKNIG
nAnpogopiag.

lNepaiag, 2011

ANAPEAZ B. TEQPIIOY

lMpoedpog
m¢ EAAnvikng Staniotikng Apxng
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FOREWORD

The Hellenic Statistical Authority (ELSTAT) in its continuous efforts to upgrade and enhance the
quality of statistical works, as well as to harmonize the National Statistical System with the international
and European statistical systems, EU Regulations and the requirements of Eurostat, revised the
Producer Price Index in Industry with new base year 2005=100,0.

The Producer Price Index in Industry replaced the Wholesale Price Index of Finished Products
(which was discontinued in December 2004 after notification to the users). The last revision of the PPI
with base year 2005=100,0 was based on the composition of transactions-sales of the industrial sector
for the year 2005. According to these sales the weighting coefficients of markets, sectors and products
were calculated.

This revision, in compliance with the relative EU Regulations, kept the distinction between exports
to Eurozone and exports to non-Eurozone countries and furthermore the respective indices were
compiled. Moreover, the new statistical classifications Nace Rev. 2 and CPA 2008 were implemented.

The purpose of the Producer Price Index is to measure the monthly rates of change in the prices of
finished and intermediate goods, which are produced and sold in the domestic market or are exported.

We believe that the new index will prove very useful to the agencies of the public and private
sectors of economy, and moreover to every researcher and user of statistical information.

ELSTAT gratefully acknowledges and thanks the enterprises which promptly cooperated and
continue to cooperate for the provision of data contributing, in their turn, to the timeliness and accuracy
of statistical information.

Piraeus, 2011

ANDREAS V. GEORGIOU

President of the
Hellenic Statistical Authority
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A. Eicaywyn

1. levika — loTopiko

2TIG apx€g TG dOekaetiag Tou 1980, oTo TAAQICLO
TWV CUPBATIKOV UTIOXPEWOEWV NG XWPag Tpog
2TaTIOTIKN YTrinpeoia twv Eupwnatkwv Kolvotntwyv
(Statistical Office of the European Communities —
SOEC kal petemnetta EUROSTAT), n EAAnvikn ZtaTti-
otk Apxn (EAZTAT), mpwnv EBvIKY ZTaTioTKA Y-
peoia ™G EANGOOG (ESYE), TipogPn o€ TUAOTIKY Ka-
TAPTION TOU «OEIKTN TIUWV MAPAYWYOoU BlOUNXAVIKOV
MEoIOVTWV», |I€ OKOTIO TNV ATElKOVIoN TwV UETARO-
AQV TWV TIHQOV TIAPAywyoUu TWV £yXwpla mapayoue-
VOV BLOUNXAVIKQOV TIPOLOVTWV.

H uéxpl T10TE TMapakoAouBnon tng €EEAIENG TWV
METABOAWV TWV AVAPEPOUEVWV TIMOV YIVOTAV HE TO
Aeiktn Tipwv Xovdplkng TeAkwv Mpotdéviwv (ATX),
OXl 6UWG YA TO CUVOAO TWV £YXWPELA TIAPAYOUEVWV
Blounxavikwv TpoLovIwy, aAAG PJOVO YA TA «TEALKA
mpolovta». H mapakoAoubnon amnd to Aciktn TiHwv
XoVOPIKAG HOVO TWV TEALKQOV TIPOLOVTWY, 0dNynoe
OTOV TIEPLOPLOPO TOU EVILAPEPOVTOG YIa TO OeiKTN
autd Kal 0Tn OTPOPN TWV XPNOTWV TIPOG To AeiKTn
Twwwv Mapaywyou Blounxavikwv Mpoldéviwy, oTov
ortoio meptAapBavovtal T6co Ta TEAIKA 60O Kal Ta
evolapeoa mpoloévta, OnA. To oUVOAO TWV TIPOLOVTIWYV
NG BLOUNXAVIKNG TIAPAYWYNG.

MeTd ™n Onuooieuon tou Kavoviopou (EK)
ap1B8.1165/98 tou ZupPouAiou, «Tiepl Bpaxurpobdbe-
OMWV OTATIOTIKOV», N KATApTlon Tou Agiktn TiHwv
Mapaywyou Blounxavikwv MNpoldéviwy eviaxbnke oto
mMAaiolo epapuoyng autou Tou Kavoviouou. To 2003
dpxloe n Onuoacieuon Tou avwTEPW OEIKTN OTO £0W-
TePIKO NG XWpag, He TNV ovopacia «Aeiktng Tiuwv
Mapaywyou otn Blounyxavia» (ATI). H dnuoocicuon
auTr OnuloUpynoe EPWTNUATIKA OTOUG XPNOTEG, AO-
YW TNG emKAAUYng tou ATX kat Tou AT, eldIkOTEPQ
OTOUG TOUEIG TWV TIPOLOVTWV BLOUNXAVIKNG TIOPAYW-
YAG YA TNV EYXWPELA KAL YIa TNV eEWTEPIKA ayopa.

ETol, petd ™ dnuooicuon tou Aciktn Twwv Mapa-
Ywyou otn Blounxavia, pe €tog Bdong 2000=100,0
(to MdépTio 2005 kat pe MPEOTO Urva avagopdsg Twv
otolxeiwv tov lavoudplo 2005) tepuatiotTnke n Ka-
TapTion Tou Aceiktn Tipwv Xovoplkng TeAlkwv MNpo-
1OVTWV (e TeAeuTtaio piva avapopdq To AekéBpLo
2004), o oroiog KaTapTCoTAY, artd TNV EASXTAT, and
T0 1963. H katdpynon Tou ATX kat n avtikataoTtaor
Tou arod 10 Agiktn Twwwv Mapaywyou otn Blounxa-
via kpiBnke eruBePAnUEVN, EKTOC TWV AAAWV Kal artd
Tnv avaykn evapuoviong ue tn olebvr kal Eupwrnalkn
TIPAKTLKY, eTionuaivovtag oTL yia v eEEAEN autn
TPONYABNKE N arapaitnTn EVNUEPWON TWV XPNOTWOV.

1"

A. Introduction

1. General notes -History

In the early 80s, in the framework of the obligations
of Greece to the Statistical Office of the European Com-
munities (SOEC and later EUROSTAT), the Hellenic
Statistical Authority (former National Statistical Service
of Greece- NSSG) proceeded to the compilation of the
"producer price index of industrial products". The pur-
pose of this index was to measure the monthly rates of
change in the prices of goods that are produced in the
domestic market.

Until then, the evolution of prices was monitored by
the Wholesale Price Index (WPI) of Finished Products.
This index included only the finished products and not
all the industrial products. The inclusion of a part of on-
ly the total production had resulted to a limited interest
for the Wholesale Price Index. This happened because
the users preferred the Producer Price Index of Indus-
trial Products, which included not only the finished, but
also, the intermediate products, i.e. all the products of
industry.

After the publication of Council Regulation (EC) No
1165/98 "concerning short-term statistics", the compi-
lation of the Producer Price Index of Industrial Prod-
ucts was included in the framework of the implementa-
tion of the above Regulation. The release of the new
index under the name "Producer Price Index in Indus-
try" (PPI) started in 2003. The publication of the new
index confused the users because there was an over-
lap of the WPI with the PPI, especially for the industrial
products of the domestic and non-domestic market.

Thus, after the publication of the Producer Price In-
dex in Industry, with base year 2000=100,0 (in March
2005 with first reference date of data January 2005)
the Wholesale Price Index of Finished Products was
discontinued (with last reference period December
2004). The WPI had being compiled since 1963. The
discontinuation of the latter and its replacement by the
Producer Price Index in Industry was considered nec-
essary in order to bring the Greek statistical system in-
to line with international and European practice. It
should be noted that the users of the index had previ-
ously been notified of that change.



2. Zkorr6g tou Aciktn Tiywv lNMapaywyou orn Bioun-
Xxavia

O Asiktng Twwav Mapaywyou otn Blounxavia £xet
WG OKOTIO TN KETPNON TNG Unviaiag PeTABOAAG TwV TL-
MOV TV BLOUNXAVIK®OV TIPOLOVTWYV TIoU TIapdyovTal
OTO E0WTEPIKO TNG XWPAG Kal dlaTiBevTal oTnV eyxXw-
pla kaL Tnv eEwTePIKn ayopd. H HETpnon TG unviaiag
METABOANG TOU O&iKTn LKAVOTIOLEL TNV AVAYKN TIANPO-
PoOPNONG NG Bpaxuxpeoviag Kal pecoxpoviag eEEAENG
TNG OLKOVOULKNG dpacTnplotnTag, 1600 o €BVIKO 600
KAl O EUPWTIALKO eTTMed0. H HETPNON QUTH ETUTPETIEL
TN unviaia mapakoAoubnon g €EEAIENG TWV TIUQWV OE
OlLAPOPETIKA O0TAdIA TNG METATIOINTIKAG dladlkaciag.
Eriong, nmapéxel m duvatdINnNTa UTOAOYLOMOU TWV
TIPAYMATIKOV HETARBOAWV TWV OLKOVOUIKWV OpAoTneLo-
TATWY, aPAPOVTAG TNV £Midpaon NG LETABOANG TwV
TIMV. ErumAéov, ol HETABOAEG TWV TIMWV TIApAywyou
TIAPEXOUV TIANPOPOPIEG TIPOG TNV ETILXELPNMUATIKA KOL-
voOTNTA Ya TNV eEEAEN TV ayopwVv Kal TwV KAAdwvV
OLKOVOWLKNG dpaoTnpldTNTag.

3. AvabBswpnon oroixeiwv Tou Aciktn Tiuwv Mapayw-
you orn Biounxavia

H katdption tou Aciktn Twwv MNapaywyou Biloun-
Xavikov Mpotévtwy, ard tnv EASTAT dpxloe 10 £€T0Q
1982, pe €1og Baong 1980=100,0. Z& TPWTN PAON Ka-
TAPTiOTNKAV BEIKTEG YIA TA KATAVOAWTIKA KAl KEPA-
Aalouxkd ayabda kat, 0Tn CUVEXEL, YA TA eVALAPECA
ayabda. H mpwtn avabeswpnon, Ue €10¢ Baong
1990=100,0, €ywve ocuppwva pe TN véa opadorioinon
TWV TIPOLOVTIWV O€ JLOPKI KATAVAAWTIKA, AVOADOOLUA
KATAVOAWTIKA, EMEVOUTIKA — KEPAAALOUYXIKA, EVOLAE-
0a Kal evepyelaka ayabd. H apyikn KatdpTion kat n
TPWIN avabswpnon agpopoucav POVo OTa TPOoLovTa
Tou dlaTibevTtal 0TNV ECWTEPLKA Ayopd KAl T OXETIKA
aroTeAéopata anooctéAAovTav otnv Eurostat, xwpiq
va dnuootevovtal otnv EAAGSa.

2Tn OUVEXELQ, OTO TAAICLO EPAPUOYNG Tou Kavovl-
ouou 1165/98, cuppwva e ToV OToio oL Bpaxuxpodvi-
ol Oeikteq avabewpouvtal kaBe mevte (5) xpodvia, Kat
eIKOTEPA OTA £TN TIOU Af)youv o€ 0 i 5, €ytve n deu-
TeEPN avabBewpnon tou deikTn, UE £€TOG BAong
1995=100,0. 3e autrv Tnv avabsmpnon, TEPIARPON-
Kav OTO O&iKTn yla TP®TN Popqa, eKTOG Ard TA TIPO-
16vTa mou dlatiBevTal 0TV €CWTEPLKN ayopd, Kal Ta
TpoLovTa 1ou dlatiBevtal otV eEwTepLkr) ayopd. Me
TNV OAOKANPwonN NG avabewpnong autng to 2003,
Aapxloe n dnuooieuon tou véou Aeiktn Tuwv lMNapa-
Ywyou oTn Blounxavia oto ecwTteplkd TNG XWPAG.

AkoAouBnoe n 1pitn avabewpnon, Ye £€T0G BAong
2000=100,0, kata Tnv oroia £ywve EMIAEOV 1| SLAKPL-
On TWV TIPOLOVTWV TIoU dlatiBevTtal oTnv EWTEPLIKA
ayopqd, og eKeiva TIOU TIPOOPICOVTAL Yia TIG XWPEG TNG
Eupwlwvng Kal ekeiva 1ou mpoopifovtal ya TG Xo-
peq eKTOG Eupwlmvng. AutA n SLAKPLON TWV BEIKTWV
NG €EWTEPIKNG AyopAag, n oroia Apxloe arno To £€T0Q
2004, £ywve 0TO TIAQICLO TWV ATIALTHOEWV TOU Kavovl-
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2. Purpose of the Producer Price Index in Industry

The purpose of the Producer Price Index is to meas-
ure the monthly rates of change in the prices of goods
which are produced and sold in the domestic market or
are exported. The measurement of monthly rates of
the index satisfies the need for information on short-
term and medium-term economic activity at national
and European level. It makes it possible to follow the
monthly changes in the prices during the various stages
of the manufacturing process. Moreover, it helps calcu-
lating the real rates of change in economic activities,
since it eliminates the effect of price fluctuations. Fur-
thermore, producer prices provide the business com-
munity with data concerning the performance of mar-
kets and sectors of economic activity.

3. Revision of the Producer Price Index in Industry

ELSTAT started compiling the Producer Price Index
in Industry in 1982, taking 1980=100,0 as base year.
In the beginning the indices were compiled for con-
sumer goods and capital goods, and later for interme-
diate goods. The first revision, taking 1990=100,0 as
base year, took place in accordance with the new clas-
sification of products into consumer durables, con-
sumer non-durables, investment or capital goods, in-
termediate goods and energy products. These first two
compilations (with base years 1980 and 1990) of the
PPl pertained only to products sold in the domestic
market, and the results were transmitted to Eurostat
without being published in Greece.

Pursuant to the provisions of Council Regulation No
1165/98 concerning short-term statistics, the index in
question is revised every five (5) years, in years ending
in 0 or 5. Accordingly, the next revision was made with
1995=100,0 as base year. This was the first time that
the index covered goods sold, not only in the domestic
market but also, in the non-domestic market. After the
completion of that revision in 2003, the index started to
be published in Greece.

The third revision, taking 2000=100,0 as base year,
also incorporated the distinction of goods sold in the
non-domestic market between goods to be put into
Eurozone countries and those to be put into non-Euro-
zone countries. This distinction was first made in 2004,
in the framework of the Regulation (EC) No,1158/05, of
the European Parliament and of the-Council (amending
Regulation No 1165/98).



opou (EK) apiB.1158/05, tou Eupwraikou KowvoBou-
Alou Kat Tou ZUupPBouAiou, TIOU TPOTIOTIOINCE TOV APXL-
k6 Kavovioud 1165/98.

H teAeutaia (tétaptn) avabewpnon tou Agiktn Ti-
pov Mapaywyou otn Blounxavia, pe €Tog faong
2005=100,0, €ywve, eriong, 0TO MAQICIO TWV UTIOXPE-
WOEWV EPAPUOYNC TWV avapepouevwv Kavoviouwv
1165/98 kat 1158/05. Ztnv avaBewpnon auTr|, EKTOQ
artd TNV aAAayn Twv oTabuicewv Kal Tou €toug Ba-
ong, €ylve, €miong, N EQAPUOYT TWV VEWV TAEIVOUNR-
OeWV TWV KAAOWV OLKOVOULKQOV OpaocTnPLlOTHTWV
NACE Rev. 2 kat Twv mpotévtwv CPA 2008, onwg re-
PLYPAPETAL AVOAUTIKOTEPA OE ETTOUEVN TIAPAYPAPO.

4. Karapri{oéuevol OciKTeg

Kata tnv teAeutaia avaBewpnon tou Aegikmn Ti-
MoV MNMapaywyou otn Blounxavia, €ylve mpooapuoyr
™G dlaPBpwoNG Tou deiKTN OTIG CUVOAAAYEG — TIW-
AAROEIG TWV TIAPAYOUEVWY TIPOLOVTWY TIOU ioXuav OTO
£€10¢ Baong, dnAadr 1o £t1og 2005. Ot MWAARCELG au-
TEG, KATA TO £10G 2005, dlakpivovtal o TIWANOCELG
TPOG TNV EYXWPLA (ECWTEPLKT) ayopd katL o TWAR-
O€lg TIPOGQ TNV €EWTEPLKT ayopd. OL MWANCELG TIPOG
TNV eEWTEPLKT) ayopa dLaKpivovTal o€ TIWANOELG TIPOG
XWpeq Eupwlwvng kat og MWANCELG TIPOG AOLUTEG XW-
pEeG, EKTOG Eupwlwvng.

Me Baon auTr) T SLAKPLoN TwWV CUVAAAQY®V, Ol Ka-
TapTIOpEVOL BEIKTEG dlakpivovTal wg EENG:

* Agiktng Twwv Mapaywyou (cUvVoOAo eyxwplag

kal eEWTEPIKNG ayopdq)

e Acgiktng Twwwv Mapaywyou yla TNV eyxwpla

ayopa

* Acgiktng Twwv Mapaywyou yia Tnv eEWTEPLKA

ayopd (e&aywyeq)

* Acgiktng Twwv Mapaywyou yia Tnv eEWTEPLKA

ayopa Eupwlwvng

e Aeiktng Twwv Mapaywyou yia Tnv eEWTEPLKA

ayopd ektog Eupwlwvng

Ol urodeikTeg Twv dUO AYOoPAOoTIKWV (wvwV, Eu-
pwlwvng kal ektdg Eupwlwvng, cuvBeTouv TO Aci-
KTn TV MNapaywyou eEwTePIKNG ayopaqg (wg cuvo-
AO) kal o ouvduaouod pe To Asgiktn Tiwwv Mapayw-
YOU gyxwplag ayopdag, dapoppwvouv 1o Agiktn Ti-
MoV MNapaywyou yia To oUVOAO NG ayopag (eyxw-
pLag kal EEWTEPIKNG).

5. Zrariorikég ra&ivounoeig

‘Onwg npoavadépbnke, oTnv TeAeutaia avabewpn-
on tou Aegiktn Twwwv MNMapaywyou otn Blounxavia
(2005=100,0), ekTOG TWV GAAWV, BAOCIKN UTIOXPEWON
ATAv 1 €QAPUOYT TWV VEWV OTATIOTIKWV TA&IVOUnoE-
WV, OTWG anatteital arnd Toug oxXeTIKOUG Kavovt-
ououg tng EE.

‘ETol, yia Adyoug 1ou apopouv oTn dlapbpwon Tou
OeikTn Kal T duvatoéTNTa KATATAENS TWV TIHWV TWV
TIPOLOVTWYV TIOU CUAAEYOVTAL OE OUADEG, XPNOLUOTIOL-
RONKav oL KATWTEPW TAELVOUNOELG:
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The latest (forth) revision of the Producer Price In-
dex in Industry with base year 2005=100,0 was made
in the framework of the Regulations 1165/98 and
1158/05. This revision, besides the changing of the
weighting coefficients and of the base year, incorporat-
ed the implementation of the new statistical classifica-
tions of economic activities NACE Rev. 2 and of prod-
ucts CPA 2008, as described thoroughly in the para-
graphs below

4. Compiled indices

During the latest revision of the Producer Price In-
dex in Industry, the structure of the index was adjusted
to the sales of the products during the base year 2005.
These sales for the year 2005, are broken down into
sales for the domestic market and sales for the non-
domestic market. Respectively, the sales of the non-
domestic market are broken down into sales for the
Eurozone and non-Eurozone countries.

According to the above distinction the compiled in-
dices are the following:
* Producer Price Index (total of the domestic and
non-domestic markets)
» Producer Price Index for the domestic market

* Producer Price Index for the non-domestic market
(exports)
* Producer Price Index for the non-domestic mar-
ket/Eurozone countries
* Producer Price Index for the non-domestic mar-
ket/non-Eurozone countries
The sub-indices for the two market zones — the Eu-
rozone and the non-Eurozone — compose the Producer
Price Index for the non-domestic market as a whole;
and, in combination with the Producer Price Index for
the domestic market, they produce the Producer Price
Index for the whole market (domestic and non-domes-
tic).

5. Statistical classifications

As described before, during the latest revision of
the PPI (2005=100,0), a basic obligation, among oth-
ers, was the implementation of the new statistical clas-
sifications, pursuant to EU Regulations.

Thus, for reasons pertaining to the structure of the
index, and for the purpose of aggregating products into
categories, the following classifications have been
used:



a. 2e erminedo mpolévIwy, n véa Taglvounon g

Eurostat: CPA 2008, cuppwva pe tov Kavovt-
OO TOU 2upBouAiou, aptB.451/08.

. 2¢& emninedo KAAdWV OLKOVOUIK®WYV dpACTNELOTH-

TV (Ta&ewyv, opadwy, KAAdwv, UMOTOUEWY, TO-
MEWV), N véa ta&vounon tng Eurostat: NACE
Rev. 2, cupopwva pe tov Kavoviopo 1893/06 tou
Eupwratkou KowvoBouAiou Kat Tou ZupBouAiou.

. 2¢ eninedo KUPLWV OPAdwV BLOUNXAVIKOV KAG-

dwv, N Katavoun Twv 2ynoelwv Kat 3Ynelov
kAadwv ™ ¢ NACE Rev.2 og katnyopieg opado-
moinpévng taglvounong, yivetal ouppwva pe
Tov Kavovioud g Emitpormg, aptd. 656/07.

6. lInyé¢ Twv oToIxciwv oTabuioswv Kal umoAoyi-
OUOG TWV OUVTEAEOTWY OTAOBUIONG

A TOV UTTIOAOYLIOMO TWV CUVTEAECTWV OTABULONG,
Tou £Touqg Bdaong 2005, xpnotuorow|enkav Ta ako-
Aouba:

Ta aroteAéopata g €peuvag PRODCOM 2005
(n a&la nwAnocewv ava TPoLoV - 8YNPLO KwIIKO
PRODCOM), Ta omoia avTtioToixnénkav otn véa
PRODCOM 2008, Bacel Tng e@ApPOYNg TG Ta-
Ewvounong CPA 2008.

Ta otolxeia eEaywywv Tou eEWTEPIKOU EUTOPI-
ou Tou 2005 (aia MwAnoewv), TwV ULETATOTL-
KOV erixelprioewv. Me autov Tov TpOoro, dev Tie-
PIAAPONKaV oL eEAYWYEG TIPOLOVTWY TIOU deV
napaxbnkav otnv EAAGSQ, aAAd eixav elcaxBei.
H épeuva Tou e&wTePLlKOU eUTopiou eival KwdL-
KoTtoNuévn pe BAon Tn cuvBUACHEVN OVOUATO-
Aoyia (CN8), ya tnv omoia umapxel avtloToix!-
on pe v kwdtkortoinon PRODCOM 2008. Kata
OUVETIELQ, OE ETIMEDO TIPOLOVTOG Utpxav dla-
Beoua otolxeia ya tnv a&ia Tou cuvoAoU TWV
TIWARCEWV Kal TIG EEAYWYEG.

Ta otowkeia eEaywywv g Etolag Biounyavi-
kng Epeuvag (EBE) 2005, yia tov KAGDO OLUAL-
ong mietpeAaiou. H EBE, otov kKAGdo auto, Ka-
Taypdgel TO OCUVOAO TwV €EAYWYDV (TPLYWVIKO
EUMOPLO), EVM Ol OTATIOTIKEG EEWTEPIKOU EUTIO-
piou KaTaypAagpouv HEPOG TWV EEAYWYWV.

Ta arnoteAéopata tng Etolag Epsuvag Opuxei-
wV Kal Aatopeiwy, €toug 2005.

Idlaitepol urtoAoylopoi yla To eAaloAado kat
OpLOPEVA TIPOLOVTA YewPYiag, KaBwg Kat tnv
napaywyn Twv opayeinv (Mpotdévia KpeaTog).
Ol urnoAoylopoi Baciotnkay, Kupiwg, otnv ET-
owa Epeuva MNewpyiag — Ktnvotpopiag tou
£Toug 2005.

2tolxela a&iag nwAnocswv vepou, and tnv Em-
ola Epeuva 'Ydpeuong Tou £toug 2005.

2towxela agiag nmwAnoewy, Tou £€touqg 2005, arnod
OLOLKNTIKEG TINYEQ (dlavoung QuOLKoU agpiou
arté ™ AEMA, nAeKTpIKNG evEpYELag arod Tn
AEH).
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a. At product level, the new Eurostat classification
CPA 2008 (Classification of Products by Activity),
pursuant to Council Regulation No 451/08.

b. At the level of categories of economic activity
(classes, groups, divisions, sub-sections, sec-
tions), the new Eurostat classification NACE Reuv.
2 (Statistical Classification of Economic Activities
in the European Community), in accordance with
Regulation No 1893/06 of the European Parlia-
ment and of the Council.

c. At the level of main industrial groupings, the allo-
cation of 2-digit and 3-digit NACE Rev. 2 headings to
categories of aggregate classification, in compliance
with Council Regulation No 656/07.

6. Sources of data and calculation of weighting co-
efficients

The weighting coefficients for the year 2005 were
based on:

 The PRODCOM survey results of the year 2005
(sales by product-8-digit PRODCOM code).
These results were adjusted to the new PROD-
COM 2008, according to the implementation of
CPA 2008.

» The exports data of the 2005 external trade sur-
vey (sales) only for manufacturing. In this way,
the exports of products which were not produced
in Greece but were imported were not taken into
account. The external trade survey is structured
according to the combined nomenclature (CN8)
for which there is correspondence with the
PRODCOM 2008 codification. Therefore, at
product level there were available data for the to-
tal turnover and for the exports.

» The exports data of the 2005 Annual Industrial
Survey (AIS), for the oil refinery industry. This is
because the AIS records the total exports for this
industry (triangular commerce), while, the exter-
nal trade survey records only part of these ex-
ports.

* The Mining and Quarrying Survey (SBS) of the
year 2005.

» Specific calculations about the olive oil and some
other agricultural products, as well as meat prod-
ucts. The calculations were based on the results
of the Annual Agricultural and Livestock Survey of
the year 2005.

+ Water sales data from the Annual Survey of the
Water Supply for the year 2005.

» Sales data for the year 2005 from other. administrative
sources (e.g. data on natural gas distribution from-the
Public Gas Corporation SA and sales data on electric
power from the Public Power Comporation SA).



ErurnAéov, ylia AOYOUG CUYKPLOWOTNTAG KAl EAEY-
XWV Xpnolyorionénkav ta anoteAeéouata tng EBE
2005 (cuvoAo — eyxwpla ayopd — eEaywyEg).

Ol otaBpioelg ya 10 oUVOAO NG MAPAYWYNHG, TNV
gyxwpla ayopd Kat TI§ eEaywy£EQ UTIOAOYIOTNKAV e
Baon Ta otolxeia TWV MWANOCEWV TPOLOVTWV TNG
PRODCOM kal Twv e£aywymV Tou eEWTEPIKOU EUTTO-
pilou yla TIG LETATIONTIKEG ETILXELPT|OELG.

Ta anoteAéopata mou mpoekuPav aro TIg dUo
avaAuTtikeg epeuveg (PRODCOM kal eEwTepIKOU e-
nopiou) cuykpiBnkav pe autd g EBE, n omoia eivat
n névn €peuva mou mepAapBavel OAeg TIG HETABAN-
TEG TIOU ATALTOUVTAL YLIA TOV UTIOAOYLIOUO TWV OUVTE-
AEOTOV OTABUIONG (OUVOALKN a&ia TwANOEwWV OE €Y-
Xwpla ayopd kal eEaywyeg). And autn tn oUyKpLon,
OE OPLOUEVEG TIEPUTTWOELG KAASWV Yla TOUG OTIOIoUG
n avaloyia eyxwplag — eEWTEPLIKAG ayopdsg Tapou-
olaoe ONUAVTIKEG ATIOKAIOELG, £YIVE EKTETAPEVT €&¢€-
TAOT YA TNV TIAEOV QVTUTPOCWTIEUTLKY) EKTIUNON.

H PRODCOM eival pia a&lémotn anoypagikn
€peuva mou Kataypagpel tTnv agia MwANcewv Twv
npotoviwv oe CPA ta&lvounon, OAwv Twv KATaoTtn-
MATWV TV KAAOWV OLKOVOULKAG dpaoTnploTnTag e
kwdlkoug C, D kat E tng NACE Rev.1.1, ye péon et-
ola arracxéAnon 10 dtoua kat avw. MNa 1o Adyo au-
TO, XpPnOoLJoTIomenKkav Ta oTolxeia autd, €10l woTe
va eEaoc@aAloTei 1 600 TO dUVATOV AVTIIPOCWTIEUTL-
KOTEPN KATAPTLON TWV OUVTEAECTWY OTABLONG.

H kataption tou ATT1 ripouroBétel otabuioelg agiag
MWANOEWV TIPOLOVTWY, KABWG KAl TILEG TIPOLOVTIWV.
‘ETOL, N EVVOLOAOYIKY] CUVETIEID AVAPECA OTIG TIHMEG Kal
OTI¢ otabuioelg oxuel oe emninedo CPA mpoldvTog.
Eronuaivetal 61t n PRODCOM eivat épeuva 1mpolé-
VTWV KAl 60Xl KAAdWV OLKOVOULKNG dpaoTnploTnTag,
onwg oupPaivel pe v EBE.

AapBdavovtag uroyn TG deutepelouoeg dpaoTn-
pLoTNTEG (KAl €OIKOTEPA TOU EUTIOPIOU) TWV KAGdWV
OlKOVOULKNG dpactnpldtnTag, OTav Ta MPoLovTa TNng
PRODCOM opadoriolouvtal o€ OUOLOYEVEIG KAADOUG
MAPAYWYLKAG dpacTNPELOTNTAG, TA AMOTEAECUATA TIOU
TpokuTITouVv dtapepouv amod auta g EBE (ywa ta
KATAOTNUATA YE HEON €ThOla aracoAnon 10 dtopa
Kal Qvw).

TeAlkd, yla TOV UTTIOAOYLOUO TWV CUVTEAECTWOV
OTAbUIONG TwV JEKTMOV OTa dlagopa emineda (Tipo-
1OVTWYVY, OLKOVOUIKQOV dpaoTnPLOTHTWY, KUPLWV OPa-
dwV Blounxavikwv KAAdwv) Kat yla Tn dldKplon au-
TV Og eyXWwpla Kal eEWTEPLIKA ayopd, eAnednoav
uTtoYn oL OUVOALKEG a&ieg TIOANONG TWV TIPOLOVTWV
napaywyng g eyxwplag Blounxaviag (anoteAéoua-
Ta PRODCOM 2005) 1ou diatébnkav, Katd To £€T0G
2005, otnVv eyxwpla Kat otnv eEwTeplkn ayopd. Avti-
OTOLXQ, Ol TIWATOELG TIPOG TNV eEWTEPLKA ayopa (e&a-
YWYEQ) Olakpibnkav, avaloya e TOV POOPLOUO TWV
TIPOLOVTWYV O€ XWPEG, Eupwlnvng Kat ekTd6G Eupwlw-
Vg, cuppwva pe ta otolxeia g Epesuvag EEwtepl-
koU Eurmopiou, Tou £toug 2005.

Ava@oplka UE TA KATAOTAMATA HE ArTAOXOANON WL
kpoTepn TwV 10 atdépwy, and to €tog 2002 kal PeTA,
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In addition, for comparability reasons and for control
checks the AIS results of the year 2005 (total — domes-
tic market— exports) were used.

The data from the PRODCOM and the external
trade survey (for manufacturing) were used for the cal-
culation of the weights for the total, domestic and
non-domestic market.

The results from these two surveys (PRODCOM
and external trade) were compared to the Annual In-
dustrial Survey of the year 2005, which is the only sur-
vey that incorporates all the examined variables (total
sales value in domestic market and exports). From this
comparison, in the cases of industries where statistical
discrepancies were observed, a thorough examination
took place in order to have the most representative es-
timation.

PRODCOM is a reliable census survey, which
records the sales value of the CPA products of all es-
tablishments (local units) under the NACE Rev.1.1
codes C, D, E with annual average employment fig-
ures of 10 persons and over. Therefore, those data
were used in order to ensure the most representative
compilation of weighting coefficients.

The compilation of PPI includes weighting coeffi-
cients and products prices. Consequently, the concep-
tual coherence between prices and weightings is valid
at the level of CPA products. It should be stressed that
the PRODCOM survey is a products survey and not an
industry survey, such as the AIS (SBS).

Taking into account the secondary activities (and es-
pecially trade) at the different economic activities le-
vels, when there are groupings of PRODCOM products
to homogeneous economic productive activity branch-
es, these results are different from those of the AIS
(for the units employing more than 10 persons).

Finally for the calculation of weighting coefficients of
the indices at various levels (products, economic activi-
ties, main industrial groupings) and for the distinction
of these ones between domestic and non-domestic
market, the total sales (from 2005 PRODCOM survey)
of the domestic products (distributed to the domestic
and non-domestic market) were taken into account.
Respectively, the exports were broken down into Euro-
zone and non-Eurozone market on the basis of the
2005 External Trade Survey data.

From 2002 onwards, for the enterprises employing
less than 10 persons, estimations for ' their economic



yivovTal EKTIUAOCELG TWV OLKOVOULKMV ATIOTEAECUA-
TWV TWV KATAOTNUATWY, PJE OuVOUAOUO TWV OTOLXEI(-
wVv Tou MnTtpwou Erixelpricewy Kat TwV aroteAeoua-
TWV TNG £€pEUVag OTA KATAOTAMATA, PE PMEON €TACLA
aracx6Anon 10 — 19 atopa kat Pe tn XPHRomn evoqg
AUEPOANTITOU EKTLUNTA. EKTOG TwV UTIOBECEWV TIOU
yivovTal yla TIG EKTIUNOELG TWV KAASWV TNG MIKPENG
Blounxaviag, og TEPIMTWON TIOU ETIPOKELTO VA XPENOL-
portoinBouv OTouG UTIOAOYLOUOUG TwV oTabuicewy,
Ba enperne va dlatuniwBbei oelpd vEwvV UTIOBECEWY
600V apopd OTIG TIWANOELS TIPOLOVTIWY, KABWS Kal
TNV KATAVOWT TOUG O€ £yXWpPLla ayopd Kal eEaywyYEQ.
[a To AOyo auto, Bewpnbnke OKOTIHO va Un XpPnol-
poroinBouv Ta oTolXeia NG eKTIUNONG TNG ULKPNG
Blounxaviag.

OL ouvteAeoTéqg oTdBULIONG, PE BLAKPLON KATA KU-
pleq OUAdEG BlounxavikwVv KAAdwV Kal KAt ayopaq,
eival ot €€ng:

results have been made using the data from the Busi-
ness Register of ELSTAT and the results of the enter-
prises employing 10 — 19 persons, with the use of an
unbiased estimator. However, apart from the assump-
tions that are taken into account in the estimations of
the small — scale industry (less than 10 persons em-
ployed), in the case they entered in the compilation of
weightings, it would be necessary to introduce new
assumptions as regards the products sales and their
distribution in domestic market and exports. For this
reason, it was deemed necessary not to include the
data of the small — scale industry (less than 10 per-
sons).

The weighting coefficients calculated for the differ-
ent markets, by main industrial groupings are the fol-
lowing:

2UvTEAEOTEG OTAOUIONG KUPIWV OPHASWV BIOMNXAVIKOV KAGSWV
Weighting scheme by main industrial groupings

. - EEaywyég oe
EEwTepikn ayopd E;&Yglgggjvﬁoé XWPEG EKTOG
Kupleg opdadeq Blopnxavikwv KAAdwv 2UvoAo ayopdg Eyxwpla ayopd Non-domestic £ ts to E Eupwlaovng
xports to Euro-
Main industrial groupings Total market Domestic market market zo%e countries Exports to
non-Eurozone
countries
ZuvoAo — Total industry 100.000 77.714 22.286 9.460 12.826
Evdiaueoa ayabd — Intermediate goods 30.305 20.926 9.379 4.235 5.144
KepaAatouyikd ayabd — Capital goods 4.541 3.591 950 364 586
Alapkn KatavaAwTikd ayabd — Durable 1.818 1.341 477 283 194
consumer goods
AvoAwolpa KatavaAwTtika aya8d — Non- 31.725 24.660 7.065 4.016 3.049
Durable consumer goods
Evepyelakad Ayabda — Energy products 31.611 27.196 4.415 562 3.853

7. EmAoynR KAGOowv, mpoidovTwy Kail EMIXEIPHOEWV

Ot gpeuvpeveg tagelg (4-Ynotot kKAGdOL) avTl-
poowrevouy, Tepinou, 10 98% TOU CUVOALKOU KU-
KAOU £pyacloVv Tou £Toug 2005 Twv TOMEWV NG BLo-
unxaviag (B-Opuxeia & MetaAAeia, MT-Metaroinon,
A—HAeKTPIKO pelpa, PUOIKO AEPLO, ATUOG KAl KALUA-
TIONOG, E—DuoIkS vepd, utinpeoieq eme€epyaaoiag kat
napoxng vepou, Tng NACE Rev. 2). To urnidAolro 2%
TOU KUKAOU €pYQOCLIOV ETIUEPIOTNKE AVAAOYIKA OTIQ
uttdAolreg Ta@&elg tou dlou 3-YHplou KAGdou, €TOL
WOTE 0 OUVOALKOG KUKAOG EPYAOCLOV TIAPEUELVE QlE-
TARANTOG.

Me Bdon TIg avapepdueVEG OTATIOTIKESG TAELVON-
OcEIg €YLVE 1 ETIIAOYT TWV TIPOLOVTWV Tou OeikIn o€
EMIMed0 6-YPHPLoU KWOKOU. KpLthipla yla tnv eMmAOYnR
TWV TIPOLOVTWV NTAV TO UYPOG TWV TWAACEWV EVTOQ
TNG OLKOVOULIKNG dpactneldTnTag oTnv oroia urnayo-
vTal, (dnAadr eruAgyovtal Ta MAEOV AVTUTPOOWTIEUTL-
K& €idn KaTd KAAOO OLKOVOULKNG dpaotnpldTnTag),
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7. Selection of classes, products and enterprises

The selected classes (4-digit level) represent ap-
proximately 98% of the total turnover for 2005 of the
classes of industry (sections B—-Mining and Quarrying,
C—Manufacturing, D—Electricity, Gas and Steam, E -
Water supply, of NACE Rev. 2). The rest 2% of the
turnover was duly allocated to the other classes of the
same 3-digit level, thus the total turnover remaining
unchanged.

The selection of products for inclusion in the index
was made on the basis of the above classifications and
at the level of a 6-digit code. The criteria for the selec-
tion of products were the turnover within the activity to
which they belong (in other words, the most character-
istic products of each branch of economic activity were
selected) and the feasibility of collecting price data for



KABWG Kal n duvatdTNTA CUYKEVTPWONG TLLWV dla-
XPOVIKA YU QUTA TA TIPOLOVTA.

2UYKEKPLUEVA ETIAEXTNKAV 398 TpoldVTIa eyXW-
plag ayopdg kat 172 mpoldévra eEWTEPLKNG ayopdg.
Ané ta 172 mpotdvta Tng eEwTePLKNG ayopdg, Ta 145
dlatiBevtal oe Xxwpeg ™G Eupwlwvng kat 155 dwari-
Bevtal oe Xwpeg ekT6G Eupwlwvng. H dour) Tou ava-
Bewpnuevou ATIT (2005=100,0) cuykpvouevn Ue Tov
nponyoupevo ATIT (2000=100,0), eival dlapopeTIKNA,
KABWG oplopEva véa TPOLOVTA TIPOOTEBNKAV Kal, TIa-
PAAANAQ, KATOLA [N AVTUTIPOOWIEUTIKA TpolévTa O
OUUTEPIAHPONKAV.

OL kupldTEPEG aAAaYEéG oTto veo ATIT Atav n mpo-
06nKn Tou 3-WRoeLou Kwdlkou 35.2 «YTnpeoieq dlavo-
MAG QuUOLKOU agpiou» Kal Tou veou 2-Ynelou 33
«YTINpeoieqg eMOKEUNG Kal EyKAaTAoTtaong pnxavnua-
TWV Kal EEOTIALOUOU».

8. ZuykévrTpwon TIHWV Kai mnYEg TiyoAnyiag — MNew-
Ypagikn KkaAuyn

Ol TIYEG TIOU ETIAEYOVTAL YIA TNV KATAPTLON TOU
ATT1 avagépovTal, Kupiwg, OTIG CUVAANAYEG PeTAEU
TWV ETIXELPNOEWV TIOU TIAPAYOUV Kal TIWAOUV Ta ETIL-
AgyévTa Tpog TIHOANYIA €idn KAl TWV ETIXELPHOEWV
Tou ayopalouv autd, aveEaptnta €av ta €idn autd
OTn CUVEXELQ XPNOLUOTIOINBoUV WG TIPWTEG UAEG Yla
TNV mapaywyr] AAAwV TPOLOVIWV 1) HeTATIWANBOUV.
OL TIHEG OUYKEVTPOVOVTAL Ao PEYAAO aplBuod eTTXEL-
pnoswv (mepinmou 1.500), kat 0 CUVOAIKOG aplBuog
napatnpenoswv (Tipav) eivat miepinou 3.280. O dei-
KTNG KAAUTITEL TO OUVOAO TNG XWPag UE TIHOANYieq
otnv ATTIKA Kal e AAAoug 43 vououg TnNg Xwpag.

lNa TG TIHEG TWV TIPOLOVTWY, TIou dlaTibevTal otnv
gyXwpla ayopd, cUAAEYOVTAL OL BACIKEG TLUEG TIWAN-
ong, dnAadn oL TIUEG Xwpig To BIA Kat MapoOuUoLoug
EKTIEOTEOUG (POPOUG TIOU ouvdEovTal AUECA UE TOV
KUKAO £pYyaclwyv, KaBwq Kal OAOUG Toug AAAoOUG da-
OMOUG Kal Aourmoug pOpoug oTa Tpolévta. ErumAgoy,
OTIG BACIKEG TIUEG TIEPIAQUBAVOVTAL KAL TUXOV £TILOO-
TACELG TIPOLOVTOG, TIou Aappdvovtal and Tnv napa-
YWYIKN povada. Ma Ti¢ TIHEG TwV POoLOVTWY Tou dla-
TiBevtal otnv eEWTEPLKY ayopd, CUAAEYOVTAL TIUEQ
fob.

H epeuvapevn povada eival n erxeipnon/katd-
otnua. Me autd Tov TPOTo eMMAEyovTaL OTNV €peuva
AKOWUN Kal TIpolovTa deutepeUoucas dpaoTNPLOTNTAG
NG €peUVOPEVNG povadag. To deiypa Twv TPoLo-
VTWV Kal Twv JovAadwyv mou emtAéyovTal BaocieTal
otnv cut-off uéBodo. Zuppwva pe autrh ) PEBodo, 1
ETAOYY) TWV ETIXELPNOEWV/KATAOTNUATWY BacideTal
OTO HEYEBOG TOU KUKAOU EPYACLOY, ETCL WOTE OL ETIL-
Aeyopeveg povadeg va KaAurtouv mepirmou 10 70%
TOU OUVOALKOU TCipou, KABe 4-yn@elou KAAdoU Tou
g€toug 2005.

OL MAnpopopieg yia TIG TIHEG avapEPOVTAL, KATA
KUpLo AOYO, OTA PJECA TOU PAVA avagopdg, Pe pUnvi-
aia TePLOBIKOTNTA, EVD O £EAIPETIKEG TIEPITTWOELG
avagépovTtal OTIG HECEG TIMEG TNG Mnviaiag autng
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those products in the cource of time.

More specifically, 398 products sold in the domestic
market and 172 products sold in the non-domestic
market were selected. Out of 172 products sold in the
non-domestic market, 145 products are sold in the Eu-
rozone countries and 155 in the non-Eurozone coun-
tries. The structure of the revised PPl (2005=100,0) is
different, compared to the previous index
(2000=100,0), since some new products were added
and at the same time, the products that were not rep-
resentative any more were excluded.

The main changes in the new PPI were the inclusion
of the 3-digit code 35.2 "Gas" and of the new 2-digit
code 33 "Repair and installation of machinery and
equipment".

8. Data collection and reporting units — Geographi-
cal coverage

The prices collected for the compilation of the PPI
pertain mainly to transactions between the enterprises
that produce and sell the products, which are selected
for the reporting, and the enterprises that buy those
products, irrespective of whether those products are to
be used as raw materials or as merchandise. The data
are collected from a large number of enterprises (ap-
proximately 1.500) and the total number of observa-
tions (prices) is approximately 3.280. The index covers
the whole country and price collection takes place in
Attica and in 43 other prefectures.

The collected prices for products sold in the domes-
tic market are basic prices, i.e. prices excluding VAT
and other similar deductible taxes directly linked to
turnover and also, excluding duties and other taxes on
products. Moreover, subsidies on products are included
in basic prices. The prices collected for products sold
to the non-domestic market are fob prices (Free on
board).

The observation unit is the Activity Unit (KAU).
Consequently, the products within the scope of the
survey are included even if they are part of a second-
ary activity of the observation unit. The sample of prod-
ucts and units selected is based on a cut-off method.
According to this method, the selection of enterprises
is based on their size in terms of turnover, so that the
selected units cover about 70% of the total sales value
(turnover) of 2005 within each class (4-digits level).

Price data refer mainly to the middle of the refer-
ence month, with monthly periodicity, but in exception-
al cases they refer to the mean prices of the month in
question. Price collection is carried out by price collec-



nePLOdOU. H CUAAOYN TWV TIUOV YivETAL UE OUVE-
VTEUEN TWV EPEUVOLEVWV PHOVABWV LECW ETIOKEPE-
WV EPEUVNTWOV 1) LECW TNAEPWVOU, PAE ) NAEKTPOVL-
KOU Taxudpopeiou.

9. Eidikdétepa Osuara tigoAnyiag - MéB@odoi moiori-
K¢ mpooappoyng

lNa k&Be TpoldV Tou eMMAEYETAL VA TIAPAKOAOUBEI-
Tal, kabopiovtal MAAPWS Kal e HEYAAN akpiBela Ta
XOPAKTNPELOTIKA TIOU TO TIPOOodLopiCouv (TTOIKIALG, Ba-
pOg, ouokeuaoia, GAAQ TIOLOTIKA XAPAKTINPLOTIKA),
KaBWG KAl auTtd TIou CUVOEOVTAL E TN CUVAAAQYT
TOU (OUVRBNG MooodTNTA, EKTITMWOELG, TPOTOG MANPW-
MG KATL).

2UVABelg eival ol TIEPUTTWOELS JLAKOTING 1 EAAEL-
UNG TILOV KAL OL TIPOCWPLVEG 1) OPLOTIKEG TILEG. ZTNV
nepintwon dlakoTng TIHWY, AOYW ETOXLIKOTNTAG,
epapuodeTal n HEBODOG «emavaAnyPng Twv TeAeutai-
WV TIHWV>», KATA TO dlAoTNUA NG SLAKOTG TOUG.

Edav oplopéva €idn 1 mapaAAay£Eg mpolovIwy mauv-
OUV va eival avTIMPOoWTIEUTIKA 1} HETABAAAOUV Ta
XOPAKTNPLOTIKA e Ta oroia mpoodlopifovTal, TOTE
XpnouorolouvTtal vea €idn 1 mapaAAayEg, oL ornoieg
QVTIKOBLOTOUV TIG TIAAALOTEPEG. 2TIG TIEPTTWOELG AU-
TEG, O UTTOAOYIOUOG TWV TIHWV TOUG, Yia TO £€T0G Ba-
ong, vivetal ge tn Xpron Twv OEKTWV Tapaywyou
NG opdAdag oTnV OToia avrKOUuV.

OL p€Bodol TOLOTIKAG TIPOCAPHOYNG TIOU AKOAOU-
Bouvtal eival, Kupiwg, TPELG: ) N LEBODOG ETIKAAU-
Ung, n oroia XPnOoLLoTIoLEiTAL OE TIEPTTWOELG KOG
mepLddou TIHoANYIag yia To MaAald (TPOG aAvTIKATA-
oTaon) mpolov Kat To VEO TIPoLoy, B) n uEBodog Toco-
TIKNG TIPOCAPUOYAG (6Tav mpoldévTa nMwAouvTtal o€
OLOPOPETIKEG TIOOOTNTEG) KAl Y) N LEBOSOG CUYKPLTL-
KAG AVTIKATAOTAONG, N oroia xpnotlporoleitat otav
yvivovTtal aAAay€g 01O OVOua TIPOLOVTIWV 1) ETILXELPN)-
OsWV (OUYXWVEUOELG, €EAYOPEG), AAAG OxL OTa £L0L-
KA XAPAKTNPLOTIKA TwV TPOLOVTIWY Tou deiyuaTtog,
onéte eival duvatni n Gueon CUYKPELOT.

10.YmmoAoyiouég rou Aciktn Tiuwv lNapaywyou otn
Biounxavia

O uroAoylopog tou ATTI yivetal pe xprion mapaA-
AQYNAQ Tou TUToU Laspeyres, Tou €Xel wq €ENG:

1 =>R"W,i=1,2,..,k

orou :

IV eival 0 YEVIKOC BEIKTNG TNG TPEXOUCAG TEPLO-
oou (urva) t,

R" eival 0 atopkdg Seikmg Tou TPOLOVTOG | KaTa TV
TPEXOUOQ MePIodO (UAva) t kal 0 CUVTEAEOTNQ
__Pa;
k
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tors by conducting interviews in the observation units,
or by phone, fax or e-mail.

9. Special price collection issues - Quality adjust-
ment methods

For each product selected for observation, its deter-
mining characteristics (variety, weight, packaging and
other qualitative attributes) as well as its transactional
characteristics (usual quantity, discounts, method of
payment, etc.) are fully defined and in great detail too
(tight item specification).

It is not unusual for periodic breaks to occur in the
flow of price data, or for data to be unavailable, provi-
sional or final. When a break occurs in the data flow
due to seasonality, the method used during the break
is "repeating of the last observed price".

If certain products or varieties of products cease to
be representative, or if any change occurs in their de-
termining characteristics, they are replaced by new
products or varieties. In these cases, the special
method of using the indices of the common group is
used for changing the base prices of the products sub-
stituted.

The quality adjustment methods used are mainly
three: a) the overlap method, which is used for the
cases where the price collection period is the same for
the old (replaced) and the new product, b) the quantity
adjustment method (when products are sold in differ-
ent quantities), and c) the comparable replacement,
which is used when there are changes in the name of
products or enterprises (mergers, affiliations) but not in
the special characteristics of the product, so a direct
comparison can be done.

10. Calculation of the Producer Price Index in Industry

The PPl is calculated using a variation of the Laspey-
res formula, as follows:

V=3YR"W,i=1,2, ..,k
where:

IV is the total or overall index of the current month t,

R" is the individual index for the product i during
the current period (month) t and the coefficient



elval o avtiotolXog ouvteAEOTAG OTABULIONG TOU
TPOLOVTOG i, Orou p; Kat g’ &ival, avtioTolxa, ot Ti-
MEQ Kal OL TT0oOTNTEG TOU TIPOLOVTOG i KATA TNV Tie-
piodo Baong 0.

O atopikog deiktng R!" Tou mpoidvTtog i eivatl o
arnAdG HECOG APBUNTIKOG TWV OXETIKOV TILOV TWV
TAPOAAQY®V TOU TIPOLOVTOG auToU ard OAEQ TIG TIN-
YEQ TIHOANYIAG (ETXELPNOELS).

AnAadn :

1 N;
RO =1y P *100
I N 2

i i=1

orou:
N, eival 1o mAn6og twv mMapailiaywv Ttou
TIPOLOVTOG | artd OAEG TIG TINYEG TIMOANYIAg

p{” eival n TN TG j MapaAAayng Tou MPOIOVTOG |
Katd TNV TpEXoUoa Tepiodo t kal

pi(jo) elval n T NG j MapaAAayng Tou TPOLOVTOS i
katd tnv Tepiodo Baong O.

OL avwTEpWw UTIOAOYLOMOL XPNOLUOTIOIOUV TOUG
ATOMIKOUG OeiKTEG KAl epapuolovTal, TOOO yla TNV
gYXWpPLa 600 Kal TNV eEWTEPLKN ayopd, Ue dLAKpLon
oe xwpeg Eupwlwvneg kat ektog Eupwlwvng. O
[evikog ATI, wg ouvBeon TwV ETIPEPOUG SEIKTWV
EYXWPLAG Kal eEWTEPIKAG ayopdag, uttoAoyifetal wg
MECOG OTABUIKOG TwV JUO (2) eMUEPOUG OELKTDY,
EYXWPLAG Kal eEWTEPIKAG ayopdg.

11. AvadpouiKoi urroAoyIouoi OEIKTWV, TG ITEPIGOOU
2000-2007

Na ™n dlatrpnon Tng CUVEXELAG Kal Yla Tn ouvde-
on peta&u g véag (2005=100,0) kat Tng mponyou-
pevng (2000=100,0) xpovooelpag tou ATT1, Adyw Twv
dtapopeTikwv Tagvounoewv (NACE, CPA), €yive
avadpouLKOG UTIOAOYLOMOG KAl avatripooapuoYn
(backcasting) Tng mponyoupevng XPOvooeLpag, HEXPL
kat To Aekéuppro 2008, onwg amnatteital anod tov Ka-
voviopo (EK) 472/08 tng Eupwnalkng Emtpornq yia
TO backcasting.

EwdkoTeEPQ, YIa TOUG aVadPOIKOUG UTIOAOYLOHOUG,
g Teplodou lavouapiou 2000 — Aekepppiou 2007,
€PAPPOCTNKE 1N akOAouBn dladikaoia:

O1 deikTeg TnG TtepLodou lavouapiou 2000 — Aekep-
Bpiou 2007 umoAoyioTnkav Aaupavovtag umtoyn
Toug (véoug) deikteg Tou lavouapiou 2008 (2005=
100,0) kal Toug TTPOCAPOCHEVOUG OEIKTEG TIOU TIPO-
€kugav kavovtag avaywyr aro to £10g Baong 2000
OTO £T0G avapopag 2005=100,0.

O ouvteAeoTng oUVSEONG TIOU XPNOLUOTIOWONKE
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is the corresponding weight of the product i , where
p/and g’ are the price and quantity of the product i
during the base period 0, respectively.

The individual index R for the product i is the sim-
ple arithmetical mean of the relevant prices of varieties
of that product from all the reporting units (enterpris-
es).

Thus:

N, (1

1 p
RY=_—Y (= *100)
"N ; piA

where:
N, is the number of varieties of product i from all
the reporting units,

p;" is the price of variety j of product i during the

current period t, and

pfjo) is the price of variety j of product i during the
base period 0.

The above calculations are made using the individ-
ual indices and apply to both the domestic and non-do-
mestic market, a distinction being made for the later
one, between the Eurozone and the non-Eurozone
market. The total PPI, being an aggregation of the sub-
indicators for the domestic and non-domestic markets,
is calculated as the weighted average of the two (2)
separate sub-indicators for the domestic and non-do-
mestic markets.

11. Backcasting of time series for the period 2000-
2007

In order to ensure continuity of PPI time series —
differences between the previous time series
(2000=100,0) and the new ones (2005=100,0) be-
cause of the different classifications (NACE, CPA) — a
retrospective calculation and backcasting of the previ-
ous data series was done till December 2008, as re-
quired by Regulation (EC) 472/08 of the European
Commission on backcasting.

Especially, for the backasting calculations for the pe-
riod January 2000 — December 2007, the following ap-
proach was followed:

The indices for the period January 2000 — Decem-
ber 2007 were calculated taking into account the (new)
indices of January 2008 (2005=100,0) and the adjust-
ed indices from base year 2000 to, the reference year
2005=100,0.

The linking coefficient that was used is:



eival o akéAoubog:

(01/08)
)

(t) _p o li(2005
Ri(2005) = Ri(ZOOO) R(0V08)
i(2000)
orou:
Rils | O OEIKTNG TOU TMPOIOVTOG/OABAG i KATG

i(2005

v TpEXouca mepiodo (urva) t pe €roq Baong 2005
Kal

Rt | O OEIKTNG TOU TMPOIOVTOG/0NABAG i KaTé

v Tpéxouca mepiodo (unva) t ue €tog Baong 2000
kal £T0¢ avagopdg to 2005.

t=1,2, ..., 96 (uRveqg aro lav. 2000 — Aek. 2007).

Nna ta véa npoldévta, ya ta oroia dev utnpxav
ATOWLKOL BEIKTEG, XPNOLUOTIOWONKAV EKEIVOL TWV Av-
TiOTOLXWV OUAdWV OTIG OTIOIEG AVAKOUV.

To emopevo oTAdlo NTav 1 eEOPUAAUVOT NG XPOVO-
AOYIKAG oelpdqg and tov lavoudplo 2005 €wg kat To
Aeképpplo 2007.

2UYKEKPLUEVA:

a) Xpnolgomolndnke o akdAoubBog CUVTEAEOTNG
TPOCAPUOYNG (ETOL WOTE O PHECOG £TACLOG Tou 2005
va ooutal e 100,0):

1200

AC, =+
zRiTzoos)
m=1

1

orou:

i: TIpOLOV/OopAda TIPOLOVTWV

m: 1,....,12 (urveg €toug 2005)

AUTOG O OUVTEAEOTNG €MiONG EPAPUOOTNKE KAl
otnv riepiodo lavouapiou 2000 — AekepBpiou 2004.

B) Na tnv nepiodo lavouapiou 2006 — AekeppBpiou
2007, XpnOoLUOTIOBNKE 0 CUVTEAECTAG TIPOCAPHOYNG

1 7[2:?
AC. = [E]
1

orou:
n: 1,....,24 (uveg amnod lav. 2006 — Aek. 2007).

12. Avakoivwon kai 01G6son oToixciwv Tou AcikTn
Tipwv Mapaywyou

Ta otowxeia tou ATTT avakowvwvovTal KadBe prva,
ME To TipoPAemopevo AeAtio Turou, mepinou 27-30
nUEPEG LETA TO TEAOG TOU priva avagopdg. Ot nue-
pounvieg avakoivwong kKaBopiCovtal arod ta TEAN Tou
TIpoNyoUEVOU £€TOUG Kal TieplAaupdavovtal oto Hue-
poAdylo Avakolvwoewv AgAtiwv Turou Tng EASTAT.

Ta otolxeia tou ATl dnpootevovtal, emiong, ota
TOKTIKA dnuootleupata mg EAZTAT, dnAadn oto
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(01/08)
)

(t) (1) * (2005
Ri(2005) = Ri(2000) R(0V08)
i(2000)
where:
RY - is the index of the product/group i for the

i(2005

month t with base year 2005 and

Ri4o, : i the index of the product/group i for the

month t with base year 2000 and reference year 2005.

t=1,2, ..., 96 (months from Jan. 2000 — Dec. 2007)

For the new products, for which there were no sub-
indices, the indices of the respective groups were
used.

The next step was the smoothing of the time series
from January 2005 to December 2007.

Particularly:

a) the following adjustment coefficient has been
used so that the annual mean of 2005 to be equal to
100,0 :

1200

AC, =+
2 R ?2005)
m=1

1

where:

i: product/group of products

m: 1,....,12 (months of year 2005)

This coefficient has been applied, also, to the period
January 2000 — December 2004.

b) for the period January 2006 — December 2007,
the following linking adjustment coefficient was used:

1
A02 = (E
q

where:
n: 1,....,24 (months for the period Jan. 2006 — Dec.
2007).

](2‘2‘4"J

12. Release and provision of the PPI data

The PPI data are released in a Press Release, 27-
30 days after the end of the reference month. The
dates of the press releases are set out at the end of
the previous year and are listed in ELSTAT’s "Annual
Calendar of Press Releases" which is published at-the
end of the previous year.

The PPI data are also published in the regular publi-
cations of ELSTAT, namely the "Monthly Statistical



«Mnviaio >tatiotiké AgAtio», Tn «ZUVOTTIKA Emetn-
pida» kalL 0tn «2TaTIOTIKA Enetnpida tng EANGSOG»,
KaBwg Kat otnv oTooeAida ™ng EAXTAT, otnv nAe-
KTPOVIKY) &/von: www.statistics.gr.

Emniong, deikteq 0 aAvaAuTIkOTEPO emirnedo TagLvo-
MNong arod auto Twv naparndvw dnuoolelocewy, ival
OlaBéotpol oe KABe evOLAPEPOUEVO PETA ATIO OXETIKA
aitnon.

H rpwtn 31dBeon Twv XPOVOOELPWV TOU OEIKTN, UE
£€10¢ Baong to 2005=100,0, éylve and to deRpoudplo
2009 pe mpwto puRva avagopdg tov lavoudpto 2000.
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Bulletin", the "Concise Statistical Yearbook" and the
"Statistical Yearbook of Greece". Electronically, the
PPl is released on the website of ELSTAT: www.sta-
tistics.gr.

Moreover, indices at a more analytical level are
available to users upon request.

The data series with base year 2005=100,0 are
available from February 2009 onwards, with first refer-
ence month January 2000.
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B. ZuvTteAeoTég oTaBpiong Tou Aciktn Tipwv Mapaywyou otn Biounxavia
Weighting coefficients of Producer Price Index

B1. ZuvteAeoTég 0TABMIONG KATA KAGSO Kal KaTa ayopd
Weighting coefficients by division and market

(2005 = 100,0)

EEwTtepikr) ayopd—Non-domestic market

Kwdikog : ; 2UvoAo Eyxwpla - - -
KAGd0oU K)\BOBO?TOLTZ\T/OE(;KT]Q ayopwv ayopd ) Xoopi?Q Xwpeg EKTOq
NACE paotmplotTas Overall Domestic 20voho Eupwéavng | Eupwgavng
rev.2 Group of economic activity market market Total Eurozone | Non-Eurozone
countries countries
20volo ayopag—Overall market 100.000 77.714 22.286 9.460 12.826
05 AvBpakag kat Atyvitng—Coal and lignite ... .. .. 1.813 1.813 — — —
06 Apyod meTpéAalo Kat puotkd agplo—Crude petro-
leumandnaturalgas ..................... 72 72 — — —
07 MetaAAeupata—Mininigs of metalores ........ 304 239 65 29 36
08 AANQ TIpotévTa opuxeiwv kat Aatopeiwv—Other
miningand quarring . ............ ... 1.117 1.000 117 30 87
10 Eidn diatpoprig—Food products . ............ 21.006 17.114 3.892 2.342 1.550
11 Motd—Beverages ............ccovuvninn.n. 4.884 4.665 219 157 62
12 Mpotovta karivou—Tobacco products . ........ 1.150 819 331 23 308
13 YpavTikeg UAeg—Textiles . ................. 1.924 866 1.058 628 430
14 Eidn évbuong—Wearing apparel ............. 2.073 768 1.305 699 606
15 Aéppa kat ouvaen npolévra—Leather, leather
products . .. ... .. 394 318 76 27 49
16 ZuAeia kat mpotévta anod EUAO Kat PeAND, EKTOG
anod ErunAa €idn ard axupa Kat UAIKA oTiapTo-
MAeKTIKNIG—Wood and of products of wood and
COTK et 731 620 111 46 65
17 XapTti Kat mpotoévta and xapti—Paper-pulp,
paper and paper products . ................ 1.517 1.360 157 69 88
18 Yrnpeoieg ekTUNwong Kat eyypapng—~Printing
and reproduction of recorded media ......... 1.015 1.015 — — —
19 [Mpotovta orravepaka kat mpolovia SWALONG Tie-
TpeAaiou—Coke and refined petroleum products 17.279 12.943 4.336 483 3.853
20 XNUIKEG ouoieg kal potévta—Chemicals and
chemical products . ...................... 3.908 2.600 1.303 381 922
21 Baolka pAapuaKeEUTIKA TIPOTOVTA KAl PAPUAKEUTL-
K& napaockeudopata—Basic pharmaceutical
products and pharmaceutical preparations .. .. 1.709 1.011 698 516 182
22 MpotovTa and eAaoTIKO (KAOUTOOUK) KAl TIAQOTL-
K€g UAeg—Rubber and plastic products ... ... 2.592 1.763 829 313 516
23 AAAQ PN PHETAAALKA OpUKTA Tpolovia—Other
non-metallic mineral products .............. 5.934 5.186 748 233 515
24 Baowka pétaAAa—Basicmetals . ... .. ... L. 8.485 4.245 4.240 2.336 1.904
25 MeTtamompuéva LETAAAKA TIPOTOVTA EKTOG UNXa-
vnuatwv kat e§omnAlopou—Fabricated metal
products except machinery and equipment . . .. 3.182 2.481 701 247 454
26 HAEKTPOVIKOI UTIOAOYLOTEG, NAEKTPOVIKA Kal
omnTika mpotévra—Computer, electronic and
opticalproducts . ........................ 605 220 385 175 210
27 HAekTpIkOG e§omAlopodg—Electrical equipment . . 2.170 1.110 1.060 473 587
28 Mnxavruata kat €EonAlopog, 1.d.k.a.—Machinery
and equipmentn.ec. ............ . ..., 904 487 417 133 284
29 Mnxavokivnta oxXAuaTa, PUHOUAKOUMEVA KAL NL-
pupouAkoupeva—Motor vehicles, trailers and
semi-trailers . ... .. 352 313 39 16 23
30 AANOG €EoTALIONOG peTapopwv—Other transport
equipment ... ... 176 176 — — —
31 ErurmAa—Furniture .. ..o 846 812 34 8 26
32 ANNa petarmolnueva mpotévia—Other manufac-
ring ..o 295 209 86 17 69
33 Yrnpeoieqg €MIOKEUNG KAl EYKATAOTAONG UNxa-
vnuatwv kat eEomAtopou—Repair and installa-
tion of machinery and equipment .. .......... 1.121 1.121 — — —
35 HAeKTPIKO pelpa, PUOLKO AEPLO, ATUOG Kal KAL-
patiopog—Electricity, gas, steam and air condi-
tioningsupply ... ... 11.445 11.366 79 79 —
36 DUOLKO vepd' umnpeoieq enegepyaoiag kal ma-
poxng vepou—Water collection, treatment and
SUPPIY vt e 1.002 1.002 — — —
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B2. ZuvteAeoTEQ 0TAOBNIONG KUPIWV BlopnXaviKwv KAGdwv Tou ATI otn Biounxavia, katd ayopd Kai kKAado
Weighting coefficients of main industrial groupings of the PPI in industry, by market and group
(2005 = 100,0)
. ENAIAMEZA ATAOA—INTERMEDIATE GOODS (0040)

2UVTEAEOTEG oTABUIONG—Weighting coefficients
%\)c'?lé?uq KAGSOG otngoulKr']q Sovoro Eyx@pia EEwTepikn GYopa—’Non-domest’lc market’
NACE dpaompLoTNTag ayopmv ayopd - pr?Q Xopeg EKTOQ
rev 2 Group of economic activity Overall Domestic uvoho Eupwiavng | Eupwiovng
market market Total Eurozone | Non-Eurozone
countries countries
Evdiaueoca ayabad—Intermediate Goods . . . .. .. 30.305 20.926 9.379 4.235 5.144
07 MetaAAeupata—Mininigs of metalores .. ... ... 304 239 65 29 36
08 AANa TipolévTa opuxeiwv kat Aatopeiwv—Other
miningandquarring . ......... .. .. 1.117 1.000 117 30 87
106 Mpotovta HUAWV dnNUNTPLAKQYV, AUUAQ KAl auu-
A®dn mpotovra—Grain mill products, starches
and starch products . ..................... 1.740 1.659 81 18 63
109 Mapaokeuaopéveqg LwotpopeG—Prepared animal
feeds . ... .. 573 540 33 — 33
131 YpavTika vapata kat khAwotég—Textile yarn and
thread ...... ... . .. .. 604 174 430 350 80
132 Ypavtd upacpata—Woven textiles . ...... .. .. 340 53 287 143 144
133 KAwOTOUPAVTOUPYIKEG UTINPEDIEG PLVIpiopa-
ToG—Textile finishing services ............. 334 334 — — —
16 =ZuAeia kat potévTa ard EUAO Kal PEANO €KTOG
arnod ermnAa—Wood and of products of wood
and cork . ... 731 620 111 46 65
17 XapTi Kat nmpotovra ano xapti—Paper-pulp,
paper and paper products . ................ 1.517 1.360 157 69 88
201 Mapaywyr BACKOV XNUIKGOV TIPOTOVIWY, Alna-
OMATWV KAl AlWTOUXWV EVOOEWV O TIPWTOYE-
veig poppeég—Basic chemicals, fertilizers and
nitrogen compounds, plastics and synthetic rub-
berinprimaryforms...................... 1.783 994 789 241 548
202 MopacttokTova Kat GAAA aypoxXnHika mpolovia—
Pesticides and other agrochemical products . . .. 240 210 30 11 19
203 Xpwpata erixplong, Bepvikia kat mapopola ert-
Xplopata, TUTIoYpa®LKr pHeAdvn Kal JaoTi-
xeq—Paints, varnishes and similar coatings,
printing ink and mastics ................... 669 510 159 11 148
205 AANQ Xnuka ripotovta—Other chemical products 153 105 48 — 48
22 MpotovTa and eAaoTIKO (KAOUTOOUK) Kal TIAQOTL-
k€G UAeG—Rubber and plastic products . ... .. 2.592 1.763 829 313 516
23 AAAQ Un LETAAALKG OpUKTA TpolévTa—Non-
metallic mineral products .. ................ 5.934 5.186 748 233 515
24 Baowd pétaAa—Basicmetals . .......... ... 8.485 4.245 4.240 2.336 1.904
256 Mnxavoupyia, katepyaoia kal eMmKAAUYn PeTA-
Awv—Treatment and coating services of met-
als;Machining .......................... 137 137 — — —
257 Mayxaipormpouva, epyaleia kal OLOEPIKA YEVIKNG
xpnong—Cutlery, tools and general hardware . 344 114 230 67 163
259 AANO KATOAOKEUAOTIKA UETAAAIKA TIPOLOVTA—
Other fabricated metal products . .. .......... 1.241 879 362 140 222
271 HAEKTPOKLYNTNPEG, NAEKTPOYEVVNTPLEG, META-
OXNMATIOTEG—OUOKEUEG SLAVOUNG NAEKTPLKOU
peupatog—Electric motors, generators, trans-
formers and electricity distribution and control
apparatus . ... 313 199 114 50 64
272 2uoTtolxieq kalL ouoowpeuteg—DBatteries and ac-
cumulators ... ... 119 119 — — —
273 KaAwdlwoelg Kal cuokeuég kaAwdiwong—Wiring
and wiringdevices ............. . ... 913 364 549 148 401
274 HAEKTPLKOG PWTLOTIKOG e§omAlop6g—Electric
lighting equipment . ...................... 122 122 — — —
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Il. KEGAAAIOYXIKA ATAOA—CAPITAL GOODS (0050)

2UVTEAEOTEG oTABUIONG—Weighting coefficients

%0216?5 KAGSOG OLK(E)VOHLKT’]Q Sovoro Eyx@pa EEwTepikn aYopd—’Non-domest’lc market’
NACE dpaomploTnNTag ayopwv ayopd - XQ)D?Q X0peg EKTOQ
rev 2 Group of economic activity Overall Domestic uvoAo Eupwlavng | Eupwlavng

market market Total Eurozone | Non-Eurozone
countries countries
Kepalalouyika ayaba—Capital Goods 4.541 3.591 950 364 586
251 Aoplkd peTaAAlka mpotovta—Structural metal
products . . ... 1.307 1.198 109 40 69
252 AeEaueveg, TAUEUTAPEG Kal doxeia amd WETAA-
Ao—Tanks, reservoirs and containers of metal . 153 153 — — —_
263 EEomnAlonog emnikolvoviov—Communication
equipment ... ... 410 186 224 72 152
265 EEOMALONOG LETPNOEWY, EAEYXWV KAl VAUOLTAO(-
ag’ poAoyla xeplou kat Toixou—Measuring,
testing, navigating and control equipment; wat-
chesandclocks ............ ... ... ... .... 195 34 161 103 58
28 Mnxavruata kat eEonAlopog, 1.d.k.a.—Machinery
and equipmentn.e.c. ......... .. ... 904 487 417 133 284
29 Mnxavokivnta oxXAuata, PULOUAKOUUEVA KAl NiL-
pupouAkoupeva—Motor vehicles, trailers and
semi-trailers . . ... .. 352 313 39 16 23
301 [MAoia kat okapn—Ships and boats . .......... 24 24 — — —
302 Mnxavég Kal Tpoxaiog eEOTALONOG OLONPOdPO-
Hwv—Railway locomotives and rolling stock . . . 75 75 — — —
33 Yrnpeoieq €MIOKEUNG KAl £YKATAOTAONG MNXQ-
vnuatwv Kat eEonAlopou—Repair and installa-
tion of machinery and equipment .. .......... 1.121 1.121 — — —

lll. AIAPKH KATANAAQTIKA ATAOA—DURABLE CONSUMER GOODS (0060)

2uvteAeoteq otaBuiong—Weighting coefficients

T((;\)glé?uq KAGSOG othvouLKﬁq Sovoro Eyxopia EEwTeplkn oyopd—lNon—domest}c market'
NACE dpaotnpldmTag ayopwv ayopa s pr?@ Xwpeq EKTOG
rev 2 Group of economic activity Overall Domestic uvoho Eupwiavng | Eupwimvng

market market Total Eurozone | Non-Eurozone

countries countries

Alapkn katavaAwTika aya@a—Durable consu-

mergoods ............... ..., 1.818 1.341 477 283 194

275 Owiakeg ouokeueg—Domestic appliances . .. . .. 703 306 397 275 122
309 EEomnAlopodg petapopwv m.8.k.a.—Transport

equipmentn.ec. ....... ... .. . 77 77 — — —

31 ‘ErumAa—Manufacture of furniture ... ... ..., .. 846 812 34 8 26
321 Koounuata, MoAUTIHa aVTIKE{JEVA KAl ouvapn

eidon—Jewellery, bijouterie and related articles . 192 146 46 — 46
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IV. ANAAQZIMA (MH AIAPKH) KATANAAQTIKA ATAOA—NON-DURABLE CONSUMER GOODS (0070)

2UVTEAEOTEG oTABULIONG—Weighting coefficients

%\)ggg)uq KAGSOG owovopuki Sovoro Eyx@pia EEwTepikn ayopd ’Non domest’lc market’
NACE dpaompLoTnNTag ayopmv ayopd st . pr{?Q )I(EUODSQ EKTOQ
rev.2 Group of economic activity Overall Domestic uvoho upwZeVNG | Eupwlovng
market market Total Eurozone | Non-Eurozone
countries countries
Alapkf kaTavaAwTikd ayaba—Durable consu-
mergoods ................iiiiia. 31.725 24.660 7.065 4.016 3.049
101 AlaTnpnUéEVO KPEAG Kal MPOLOVTA KPEATOG—
Preserved meat and meat products . ... ...... 4.007 3.945 62 30 32
102 Wapla, kapKvoeldr) kal LaAGKLA, TIAPAOKEUAOUE-
va kat dtatnpnuéva—Processed and preserved
fish, crustaceans and molluscs ............. 191 131 60 50 10
103 Mapackeuaopéva Kal dlatnpnuéeva epouTa Kat
Aaxavikd—Processed and preserved fruit and
vegetables . ....... ... .. ... L. 3.170 1.632 1.538 702 836
104 duTika Kat Cwika €Aala kat Aimrn—Vegetable and
animaloilsandfats ...................... 3.032 1.839 1.193 997 196
105 TaAaKTOKOWIKA TIpotdvTa—Dairy products . . . . .. 4.519 4.002 517 339 178
107 Eidn aptomnoliag Kat aAeupwdn mpolovIa—
Bakery and farinaceous products . ... ........ 1.384 1.204 180 114 66
108 AAAa TpotovTa dlatpopric—Other food products 2.390 2.162 228 92 136
11 [Mota-Beverages ......... ... .. 4.884 4.665 219 157 62
12 Mpotovta karivou—Tobacco products . ........ 1.150 819 331 23 308
139 ANAa €idn kKAwoTtoupavtoupyiag—Other textile
products n.e.C. ... 646 305 341 135 206
14 Eidn évduong—Wearing apparel products . ... .. 2.073 768 1.305 699 606
15 Aépua Kat ouvaepn npotévrta— Leather and
leatherproducts . ......... ... ... ... 394 318 76 27 49
18 Yrinpeoieq ekTUnwong Kat eyypagng—RPrinting
and reproduction of recorded media ......... 1.015 1.015 — — —
204 Zarnouvt KAl anoppUMAavTIKA, TIapackeuaopata
KaBaplopou — oTIABWONG — KAAAWTILOMOU,
apwpata—Soap and detergents, cleaning and
polishing preparations, perfumes and toilet
preparations . .......... ... 1.058 781 277 118 159
21 Baolk& pAapUAKEUTIKA TIPOTOVTA KAl (PAPUAKEUTL-
k& napackeuaocpata—Manufacture of basic
pharmaceutical products and pharmaceutical
preparations . .......... .. . 1.709 1.011 698 516 182
324 Mawxvidla kaBe eidoug—Games and toys . ... ... 26 26 — — —_
329 MeTtanoinuéva mpotovta, m.0.k.a.—Other manu-
facturedgoods . ......... .. ... .. 77 37 40 17 23

V. AIAPKH KATANAAQTIKA ATAOA—DURABLE CONSUMER GOODS (0060)

2uvteAeoTég otaBuiong—Weighting coefficients

lf&c’?lé?uq KAGSOG oanvouLKf]q Sivoho Eyx@pia EZwTeplkn ayopd—’Non—domest’ic market’
NACE dpaotnpdmTag ayopmv ayopd ) pri?Q X0peg EKTOG
rev.2 Group of economic activity Overall Domestic 20voro Eupwlavng | Eupwiavng
market market Total Eurozone | Non-Eurozone
countries countries
Evepyelaka ayaba—Group of economic activity . 31.611 27.196 4.415 562 3.853
05 AvBpakag kat Atyvitng—Mining of coal and lignite 1.813 1.813 — — —
06 Apyod meTpéAalo Kat puolkd agplo—Extraction of
crude petroleum and naturalgas ............ 72 72 — — —
19 Mpolovta omtdvBpaka Kat mpolovta SLUALONG
netpeAaiou—Manufacture of coke and refined
petroleum products . ........ ... ... ... 17.279 12.943 4.336 483 3.853
35 HAeKTPIKO pelpa, PUOLKO AEPLO, ATUOG Kal KAL-
patiopog—Electricity, gas, steam and air condi-
tioningsupply . ... .. 11.445 11.366 79 79 —
36 duolkod vepd — urmnpeoieq eneepyaciag kat
napoxng vepou—Water collection, treatment
andsupply ... 1.002 1.002 — — —
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r. AIATPAMMATA — C. DIAGRAMS

1. AcikTng Tipwv Mapaywyou otn Biopunxavia (2005=100,0) kata ayopd
1. Producer Price Index in Industry (2005=100,0) by market
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2. Aciktng Tipwv MapaywyoU oTnv Biounxavia yia Tnv EEwTepikn Ayopd (2005=100,0)
2. Producer Price Index in Industry for the Non-Domestic Market (2005=100,0)
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3. ZuVvoAIKOG SeiKTNG Kal KUpIEG Opadeg BlounXavikwv KAGdwv

3. Total index and main industrial groups
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4. Acikteg Tipwv Mapaywyou oTn Blopunxavia yia Tov Togéa Tng MeTaAmoinong
4. Producer Price Index in Industry in manufacturing
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100 - =l 2UVOALIKOG Agiktng Metamoinong—Manufacturing Total Index —
/ s A€{KTNG MeTamoinong yia Tnv eyxwpla ayopad—NManufacturing domestic market
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5. Aciktng Tipwv MNapaywyou otn Biounxavia - KAadoi 10 (€idn diarpopng) kai 11 (mota)
5. PPI - Sector 10: Food products and Sector 11: Beverages
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6. Aciktng Tinwv Mapaywyou otn Biounyxavia - KAadog 19 (Mpoidvra onravOpaka Kai mpoiévra di1UAIong meTpeAdiou)
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6. Sector 19: Coke and refined petroleum products
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7. Aciktng Tip@v Mapaywyol otn Biounxavia - KAadog 20 (XnuiKEG oucieg Kal rpoTovTa)
7. Sector 20: Chemicals and chemical products
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8. Aciktng Tipwv Mapaywyou otn Biounxavia - KAadog 23 (AAAa pun HETAAAIKA OPUKTA MPOTOVTA)
8. PPI - Sector 23: Other non-metallic mineral products
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9. Aciktng Tip@v Mapaywyou otn Biounxavia - KAadog 24 (Baoika pétaAAa)
9. PPI - Sector 24: Basic metals
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A. NINAKAZ — D. TABLE

Mivakag 1. EEENIEN SEIKTQOV TIHWV TapaywyouU oTh Biopnxavia
Table 1. Producer price indices in industry
(2005 = 100,0)

‘ETog Kat urvag
Year and month

2UVvOAo Mevikou Agiktn Tiumv
Mapaywyou otn Blounxavia

Total PPI

Aeiktng Eyxwplag Ayopdg
PPl Domestic Market

Agiktng EEwTepkng Ayopag
PPI Non-Domestic Market

85,9
82,3
83,5
84,4
84,1
85,0
85,5
85,6
86,0
88,1
89,2
89,0
87,8

88,3
87,0
87,7
87,7
88,4
88,9
88,9
88,7
88,6
89,0
88,3
87,9
88,2

90,0
88,8
88,8
89,7
90,2
90,0
89,6
89,7
90,2
91,0
91,0
90,4
90,7

91,5
91,2
91,9
91,7
90,6
90,2
90,6
91,2
91,6
91,7
92,2
92,5
92,2

84,1
81,5
82,3
82,9
82,8
83,2
83,6
83,9
84,0
85,5
86,5
86,5
86,2

87,1
85,9
86,5
86,5
87,0
87,5
87,5
87,5
87,5
87,9
87,4
87,1
87,3

89,1
87,7
87,7
88,6
89,1
89,1
88,7
89,0
89,4
90,1
90,2
89,8
90,2

91,2
90,8
91,4
91,3
90,5
90,3
90,5
90,9
91,2
91,6
91,8
92,1
91,9

90,4
84,2
86,8
88,2
87,4
89,8
90,2
89,8
90,9
94,7
96,2
95,3
91,8

91,0
89,6
90,6
90,7
91,6
92,5
92,4
91,7
91,1
91,6
90,6
89,9
90,2

92,1
91,2
91,4
92,3
93,0
92,4
91,6
91,3
92,0
93,1
93,0
91,5
92,0

91,8
92,0
92,7
92,3
90,3
89,5
90,3
91,6
92,2
91,9
93,0
93,2
92,7
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Mivakag 1. EEEAIEN SeIKTAV TINWV TAapaywyou oTn Blognxavia (Cuvexela)
Table 1. Producer price indices in industry (continued)
(2005 = 100,0)

2UvoAo lMevikou
Aeiktn Tuwv

Aeiktng Eyxwplag

Aeiktng EEwTEPIKNG

Aeiktng EEwTEPIKNG Ayopag
PPI Non-Domestic Market:

ETog kau unvag Mapaywyou otn Ayopag Avopds XWpEQ EKTOG
Year and month Bounxavia | PPl Domestic Market| T Non-Domestic | ygpeq Eupwzavng Eupw(avng
Market )
Total PPI Eurozone countries Non Eurozone
countries
2004 ... 95,0 94,4 96,4 99,2 94,0
2004 - 1 ..o 92,6 91,9 94,2 98,5 90,3
T | 92,6 92,1 94,0 98,5 90,0
T || 93,6 93,0 95,1 98,9 91,8
» =V 94,7 94,1 96,4 100,0 93,2
» =V oo 95,6 94,9 97,5 100,1 95,2
IV 949 94,3 96,4 99,7 93,5
» = VI oo 95,5 94,9 97,0 99,5 94,8
» o =V oo 96,0 95,4 97,5 99,4 95,8
»oo- X 96,2 95,6 97,8 99,4 96,4
»oo= X 97,1 96,6 98,4 99,1 97,8
» o= Xl 96,2 95,9 97,1 98,8 95,5
2004 - XII ...l 949 947 95,6 98,4 93,1
2005 ... 100,0 100,0 100,0 100,0 100,0
2005- 1 ... 95,7 95,5 96,0 98,3 94,0
e | L. 96,4 96,3 96,7 98,6 95,0
»oo= 98,0 97,9 98,1 99,0 97,3
» =V 98,8 98,9 98,7 99,2 98,2
» -V o 98,5 98,5 98,7 99,4 98,0
Y 99,7 99,7 99,6 99,7 99,4
» o = VIL oo 100,4 100,2 100,8 100,3 101,3
IV || 101,3 101,1 101,8 100,7 102,8
» o - IX o 102,7 102,6 102,9 101,2 104,4
» o= X 103,2 103,4 102,7 101,3 104,0
»oo= Xl oo 102,5 102,6 102,3 101,3 103,1
2005- XIl ...l 102,8 103,2 101,8 101,2 102,3
2006 .................. 106,7 107,3 104,8 103,6 105,8
2006 - | ..o 104,6 105,1 103,4 102,3 104,3
I | 105,1 105,6 103,8 103,0 104,5
S | | 105,8 106,3 104,7 103,3 105,8
» -V 107,1 107,7 105,3 103,9 106,4
» =V o 107,3 108,0 105,2 104,0 106,2
IV 107,4 108,1 105,4 104,0 106,5
» = VI oo 108,3 109,0 105,9 104,1 107,4
»o o= VI ..o 108,8 109,4 106,9 104,8 108,5
»oo- X 107,2 107,9 104,9 104,0 105,4
» o= X e 106,5 107,2 104,3 103,4 104,9
»oo= Xl o 106,2 106,8 104,2 103,3 104,7
2006 - X ... ... 106,2 106,9 103,9 102,8 104,5
2007 .. 110,9 111,7 108,0 105,4 109,8
2007 - | ..o 105,7 106,4 103,3 103,0 103,2
I | 106,5 107,0 104,4 103,3 105,0
I || 107,7 108,3 105,4 104,2 106,1
» -V 109,7 110,4 107,3 105,2 108,7
» -V o 110,1 110,9 107,3 104,7 109,2
» o=Vl oo 110,4 1111 107,8 105,0 109,7
IV | 1111 111,8 108,5 105,6 110,5
» o =V oo 111,3 112,2 108,0 105,5 109,7
» o= X 112,6 113,6 109,2 106,2 111,3
» o= X 114,0 1149 110,4 107 1 112,8
»oo- Xl 116,0 117,0 112,3 107,6 115,8
2007 - Xl ... 116,2 117,4 112,0 107,6 1154
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Mivakag 1. EEEAIEN SeIKTAV TINWV TAapaywyou oTn Blognxavia (Cuvexela)
Table 1. Producer price indices in industry (continued)
(2005 = 100,0)

2UvoAo lMevikou
Aeiktn Tuwv

Aeiktng Eyxwplag

Aeiktng EEwTEPIKNG

Aeiktng EEwTEPIKNG Ayopag
PPI Non-Domestic Market:

ETog Kat prvag Mapaywyou otn Ayopag Ayopds ; XbpeG exToq
Year and month Bounxavia | PPl Domestic Market| T Non-Domestic | ygpeq Eupwzavng Eupw(avng
Market )
Total PPI Eurozone countries Non Eurozone
countries
2008 ... 121,2 123,0 114,9 109,9 118,6
2008 - | ... 116,7 118,0 1121 107,9 115,2
I | 118,2 119,6 113,2 109,1 116,2
I || 119,6 1211 1144 109,9 17,7
» -V 121,2 122,8 1154 109,9 119,5
» -V o 124,4 126,2 118,4 110,9 124,0
» o=Vl oo 126,7 128,3 120,9 112,2 127,3
I V| 128,4 130,5 1211 112,0 127.,8
» o= VI o 126,1 128,3 118,7 1111 124,3
»oo- X 1249 126,9 117.,8 111,3 122,6
» o= X e 120,6 122,7 113,3 109,9 115,9
» o= Xl oo 115,6 117,5 108,9 108,1 109,5
2008 - Xl ... 111,5 113,6 104,3 106,4 102,8
2009 ... 114,1 115,8 108,0 107,1 108,6
2009 -1 ... 112,0 114,0 105,0 106,7 103,8
E T | 111,3 113,3 104,5 106,0 103,4
I || 110,8 112,9 103,8 105,1 102,8
» -V 111,3 113,2 105,0 105,2 104,8
» =V oo 112,6 114,3 106,6 105,8 107,2
» -Vl oo 1151 116,7 109,4 107,0 1111
» = VI oo 114,2 116,0 108,2 106,7 109,2
R VU || 116,2 117.,8 110,7 108,4 112,4
» o= X 115,3 116,9 109,6 108,5 110,3
» o= X 116,3 118,0 110,6 108,7 112,1
»oo= Xl o 116,8 118,4 1111 108,3 113,3
2009 - XI ... 17,1 118,7 111,3 108,6 113,3
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